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What is European cinema...?

A Legal construct?

The AVMS directive: 

Åoriginating in Member States

Åoriginating in European third States party to 
the European Convention and under specific 
conditions

Åco-produced under agreements between the 
Union and third countries

Åmainly by with authors and workers 
residing in qualifying States
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European Elements Weighting Points

Creative Group

Director 3

Scriptwriter 3

Composer 1

Total 7

Performing group

First role 3

Second role 2

Third role 1

Total 6

Technical craft group

Cameraman 1

Sound recordist 1

Editor 1

Art director 1

Studio or shooting location 1

Post-production location 1

Total 6



Ψ¸ƻǳ ŦƛƭƳƳŀƪŜǊǎ ŎŀƴΩǘ ƛƳŀƎƛƴŜ Ƙƻǿ ƛƳǇƻǊǘŀƴǘ ȅƻǳǊ ǿƻǊƪ ƛǎΧΩ

(Stalin to Eisenstein,1929)

ΨThe more people see American 
ŦƛƭƳǎΣ ǘƘŜ ƳƻǊŜ ǘƘŜȅΩƭƭ ōǳȅ 
!ƳŜǊƛŎŀƴ ƎƻƻŘǎΩ

(Woodrow Wilson)



Legal definitions are helpful ςthey 
provide clear functional boundaries for 
public funding of European cinema

We can recognise  European cinema as a vital 
ǇŀǊǘ ƻŦ 9ǳǊƻǇŜΩ ŎƻƴǘŜƳǇƻǊŀǊȅ ŎǳƭǘǳǊŜΚ 

But how do we attempt to measure
its impact on the lives of Europeans

But has Europe truly grasped the value
of film to bind European culture together
and project it around the world?



Cultural impact means ςthe traces 

a film leaves outside the cinema... In 
ǇŜƻǇƭŜǎΩ ƳŜƳƻǊƛŜǎΣ ǿƘŀǘ ǘƘŜȅ ǘŀƭƪ ŀōƻǳǘΣ 
sing about, their dress codes, how they 
name their children, their pets... 

What the anthropologist Clifford Geertz
ŎŀƭƭŜŘ Ψthe stories we tell each otherΩ ςin 
fact, our shared culture

How films become 
part of our lives



In 2008, the UK Film council commissioned a study of 
the cultural impact of British film: Stories We Tell 
Ourselves. 

This meant looking objectively at how UK films reach 
their audiences ςin the past and today ςand 
assessing what measurable impact this has had.



²Ŝ ǿŜǊŜƴΩǘ Ƨǳǎǘ ƭƻƻƪƛƴƎ ŀǘ ǿƘŀǘ ŎǊƛǘƛŎǎ 
and historians thought were the best 
films. 

ÅWe explored how films can sum up a 
period in history -Ψzeitgeist momentsΩ

ÅHow they can be remembered 
because of  scandal or censorship
clashes.

ÅIƻǿ ǘƘŜȅΩǊŜ referenced in other 
mediaand in everyday life

ÅAnd how they have a cumulative 
impact, over time



ΨLƳǇŀŎǘΩ ǘƻŘŀȅ ƻǿŜǎ ŀ ƭƻǘ ǘƻ ŘƛƎƛǘŀƭ ƳŜŘƛŀ ŀƴŘ ǘƘŜ 
internet . Thanks to DVDs, multichannel TV,  blogs and 
ǎǇŜŎƛŀƭƛǎǘ ǿŜōǎƛǘŜǎΣ ŦƛƭƳǎ Ŏŀƴ ƘŀǾŜ ŀ ǾŜǊȅ ΨƭƻƴƎ ǘŀƛƭΩΦ  !ƴŘ 
some are creating vastly more impact than when they 
first appeared.



In cultural terms, a film is European not because it 
is legally so; rather, it becomes part of European 
culture the moment it is seen outside its country of 
ƻǊƛƎƛƴ ŀƴŘ ǘǊƛƎƎŜǊǎ ŘƛǎŎŜǊƴƛōƭŜ ŎǳƭǘǳǊŀƭ ǊŜǎǇƻƴǎŜǎΧ

For instance, The Full Monty took a 
certain image of England around 
Europe and the world, as much as 
James Bond and Harry Potter have 
done. 

But what kindof image, and how 
ŘƻŜǎ ǘƘƛǎ ōŜŎƻƳŜ ŀ ǇŀǊǘ ƻŦ ΨƭƻŎŀƭΩ 
culture? 



Citations in other media: 
television and theatre

Homicide: Life on the Street: 
Shaggy dog, City Goat(6.11; 1998).

Buffy the vampire Slayer: Beauty and the 
Beasts(3.4, 1998) 

The big bang theory: the Killer Robot 
Instability(2.12; 2000)

A 2000 Broadway musical produced in 14 
countries

The Full Monty



Citations in other media

On the roof, in underpants and chains: the protest of temporary 

employees

ΨwƻƳŜΥ ǘŀƪƛƴƎ ƛƴǎǇƛǊŀǘƛƻƴ ŦǊƻƳ ǘƘŜ ǇƻǇǳƭŀǊ 9ƴƎƭƛǎƘ ŦƛƭƳ The Full Monty, five 
supply teachers stripped to their underpants in front of the Newton high 
ǎŎƘƻƻƭΣ ǘƻ ǇǊƻǘŜǎǘ ŀƎŀƛƴǎǘ ǘƘŜƛǊ ǘŜƳǇƻǊŀǊȅ ŜƳǇƭƻȅƳŜƴǘ ǎǘŀǘǳǎΦΩ

Panorama, 2/09/2009 

The Full Monty



ôAlemanno took the shirts off our backsõ. 
And the mayors take their pants off...

A protest in a Full Monty style for the mayors of Roman municipal 
districts during the town council meeting

Corriere della Sera, 15/03/2010



Impact on social behaviour

ΨLƴ ƻǊŘŜǊ ǘƻ ƻǊƎŀƴƛǎŜ ŀ ǎǘǊƛǇ-tease for the bride [...] choose well known music, for 
example the soundtrack of 9 ½ weeks,or a piece from The Full Monty soundtrack, 
when the characters are in the post office, and take inspiration from the film to 
realise the choreography. The strip-tease ends when all the men on stage turn 
their back to the audience and let them read on their pants  Vive la mariéeΩ

From a French website on wedding preparations

The Full Monty  

And new wedding 
customs



7.3/10 on Internet Movie Database
Over 40 000 people voted for this film

Facebook groups: more than 500 items; using the

ΨǇŀƎŜǎΩ ǎŜŀǊŎƘ ŜƴƎƛƴŜǎΣ ул ǊŜǎǳƭǘǎ ǎƘƻǿ ǘƘŜ
ǿƻǊŘǎ ΨŦǳƭƭ ƳƻƴǘȅΩ ƛƴ ǘƘŜ ǘƛǘƭŜ. 

YouTube More than 5,000 results with the 

ƪŜȅ ǿƻǊŘǎ Ψ¢ƘŜ Cǳƭƭ aƻƴǘȅΩΦMany videos 
referring to the film.

Plays and musicals (Italy, UK, the 
Netherlands), TV programmes (Italy, Spain,
Netherlands). Most are amateur videos
spoofing the film



But in the end you have to hand it to 
Ken Loach. Ignored by Brit tipsters, 
he deservedly triumphed with The 
Wind That Shakes The Barley, and 
Sight & Soundsends him our best

congratulations.

Le vent se lève: la ballade 

irlandaise de Ken 

Loach (Le Monde)

ôIs this the most IRA film ever?õ one 

critic asked after an early screening. 

ôWere the British really that bad?õ 

chipped in another, clearly shaken.

(The Guardian, 17 May 2006)



! ŦƛƭƳ ōŜŎƻƳŜǎ Ψ9ǳǊƻǇŜŀƴΩ ǿƘŜƴ ƛǘ ƭŜŀǾŜǎ ƛǘǎ ŎƻǳƴǘǊȅ ƻŦ ƻǊƛƎƛƴ ŀƴŘ ƛǎ
disseminated in other European cultures ςwhen stories and characters 
enter the public imagination across cultural boundaries in Europe, and 
beyond.

this is the destiny of very few films, 
ōǳǘ ǘƘŜƛǊ ǊŜŀŎƘ ƛǎ ŜƴƻǊƳƻǳǎΧ

Huge expansion of access points to films over the past 20 years ς
extending the shelf-life of cinema well beyond the traditional media of 
the cinema theatre and the television set



A very European idea: film as the 
personal vision of an individual 
ΨŀǳǘŜǳǊΩ

A built-in expectation in some segments 
ƻŦ ǘƘŜ 9ǳǊƻǇŜŀƴ ŦƛƭƳ ŀǳŘƛŜƴŎŜΥ Ψ²Ŝ ǎŀǿ 
the new Almodovar/Loach/Von Trier / 
{ƻǊǊŜƴǘƛƴƻ ŜǘŎΧΩ

A genuine Europe-wide 
demand for the work of 
these authors ςshared 
experience/values of its 
viewers, cutting across 
national cultural 
differences?



9ǳǊƻǇŜΩǎ ŀŜǎǘƘŜǘƛŎǎ ŀƴŘ 
narrative styles are often 
seen as being in contrast 
ǿƛǘƘ IƻƭƭȅǿƻƻŘΩǎ

Is the European public 
ambivalent about this...?

A tendency to emphasize 
mood, atmosphere,
ŎƘŀǊŀŎǘŜǊǎΩ ƛƴƴŜǊ ŎƻƴŦƭƛŎǘǎ 
or social issues

Cinema as discourse, as 
well as entertainment



In the EU, European films captured 
only 27.5% of total cinema admissions 
last year

The market share of European films
In the US oscillates between 3 and 6%
ƻŦ ǘƘŜ ƳŀǊƪŜǘ ŀƴƴǳŀƭƭȅΧ

The market for European films in the rest of the 
world, including Asia, is also modest

BUT even a low-impact film often has a larger 
cultural  footprint than many books or other 
cultural artifacts

Films play a vital role in conveying 
9ǳǊƻǇŜΩǎ ŘƛǾŜǊǎƛǘȅ ŀƴŘ ǎƘŀǊŜŘ ǾŀƭǳŜǎ 
to the wider world



9ǳǊƻǇŜŀƴ ŎƛƴŜƳŀΩǎ ŎǳƭǘǳǊŀƭ ŀǎǎŜǘǎ ς1 9ǳǊƻǇŜΩǎ ƛƴǾŜƴǘƛƻƴ

/ƛƴŜƳŀΩǎ ŘƛǎǎŜƳƛƴŀǘƛƻƴ 
(theory, practice and films) 
started in Europe



9ǳǊƻǇŜŀƴ /ƛƴŜƳŀΩǎ ŎǳƭǘǳǊŀƭ ŀǎǎŜǘǎ  ς2 ςWorld class author/directors

A key European value,
recognized and celebrated
by filmmakers and audiences
round the world



9ǳǊƻǇŜŀƴ /ƛƴŜƳŀΩǎ ŎǳƭǘǳǊŀƭ ŀǎǎŜǘǎ  ς3 ςΨwŜƴŀƛǎǎŀƴŎŜΩ ƳƻǾŜƳŜƴǘǎ

LǘŀƭȅΩǎ ǇƻǎǘǿŀǊ bŜƻ-wŜŀƭƛǎƳΩ ǘƘŜ CǊŜƴŎƘΣ /ȊŜŎƘ 
ŀƴŘ .ǊƛǘƛǎƘ ΨbŜǿ ²ŀǾŜǎΩΣ ǘƘŜ 5ŀƴƛǎƘ Ψ5ƻƎƳŀΩ 
movement

All associated with creative and cultural renewal ςhaving 
a wide influence on film grammar and culture worldwide



9ǳǊƻǇŜŀƴ /ƛƴŜƳŀΩǎ ŎǳƭǘǳǊŀƭ ŀǎǎŜǘǎ  ς4 --²ƻǊƭŘΩǎ DǊŜŀǘŜǎǘ CƛƭƳ CŜǎǘƛǾŀƭǎ

Venice, Cannes, Berlin
Well-supported and truly popular events

High-profile, glamourous celebrations of
all cinemas, with an emphasis on alternatives
to Hollywood style and stories

Effective launch pads for
many European films



And Europe is also the source ςand base ςfor large-scale 
ǇƻǇǳƭŀǊ ǇǊƻŘǳŎǘƛƻƴǎΣ ǎǳŎƘ ŀǎ IŀǊǊȅ tƻǘǘŜǊ ƻǊ !ƳŜƴŀōŀǊΩǎ 
recent Agora



{ƻ ǿƘŀǘ ƳƛƎƘǘ ǎǘƛƳǳƭŀǘŜ 9ǳǊƻǇŜŀƴ ŦƛƭƳǎΩ ŎǳƭǘǳǊŀƭ ŘȅƴŀƳƛŎ ŀƴŘ 
improve their circulation within Europe and outside of it?

Can the existing cultural impact of European film be maximised by taking full 
advantage of the digital media potential for multiple choices and repeat 
viewings?

Film is widely acknowledged as a vital source of 
cultural influence and impact in the world today



Ongoing research is vital to find 
answers to complex questions 
about preference and choice. 
The resulting insights can be 
used to design more effective 
public measures and incentives 
for the digital eta.

European film policy has so far been largely shaped by economic 
analysis.  But Cultural Impact analysis is an essential addition to 
the public policy tool kit. 

The factors which guide Europeancitizens to a night out seeing a
Europeanfilm are more overtly ΨŎǳƭǘǳǊŀƭΩthan for an Americanfilm.
With few exceptions,choosinga non-nationalEuropeanfilm impliesa
searchfor value-added,not limited to pureentertainment



¢ƘŜ ¦Y CƛƭƳ /ƻǳƴŎƛƭΩǎ ǿƻǊƪ ƻƴ /ǳƭǘǳǊŀƭ 
Impact has made a start.  Now there is a 

need for EU-wide research.


